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SAFE HARBOR

This presentation contains forward-looking statements within the meaning of U.S. securities laws. All statements other than statements of historical fact contained 
in this presentation are forward-looking statements. In some cases, you can identify forward-looking statements by terminology such as “may,” “will,” “should,” 
“expects,” “plans,” “anticipates,” “believes,” “estimates,” “predicts,” “potential” or “continue” or the negative of these terms or other comparable terminology. These 
statements reflect our current views with respect to future events and are subject to known and unknown risks, uncertainties and other factors that may cause our 
or our industry’s actual results, levels of activity, performance or achievements to be materially different from those anticipated by the forward-looking statements. 
Although we believe that the expectations reflected in the forward-looking statements are reasonable, we cannot guarantee that future results, levels of activity, 
performance or events or circumstances described in the presentation will occur or be achieved. You should read the Company’s most recent annual report on Form 
20-F, filed with the U.S. Securities and Exchange Commission on March 26, 2019, including the Risk Factors set forth therein, completely and with the 
understanding that our actual future results may be materially different from what we expect. Except as required by law, we undertake no obligation to update or 
revise any of the forward-looking statements, whether as a result of new information, future events or otherwise, after the date of this presentation.

In addition to U.S. GAAP financials, this presentation includes certain non-GAAP financial measures. These non-GAAP financial measures are in addition to, and not 
a substitute for or superior to, measures of financial performance prepared in accordance with U.S. GAAP.

This presentation contains statistical data that we obtained from industry publications and reports generated by third parties. Although we believe that the 
publications and reports are reliable, we have not independently verified this statistical data.

Kornit, Kornit Digital, the K logo, and NeoPigment are trademarks of Kornit Digital Ltd. All other trademarks are the property of their respective owners and are 
used for reference purposes only. Such use should not be construed as an endorsement of our products or services. 
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Ronen Samuel
CEO

SPEAKERS ON TODAY’S CALL
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Guy Avidan
CFO
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OUR VISION

CREATE A WORLD WHERE EVERYBODY CAN 
BOND, DESIGN AND EXPRESS THEIR IDENTITIES, 
ONE IMPRESSION AT A TIME
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Q2 2019 
BUSINESS HIGHLIGHTS

RONEN SAMUEL
CEO
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• Q2 19 Strong YOY business growth

• Business growth of 23.9% YOY

• Successful launches of new products and focused execution on GTM

• Continued high level of demand across HD platforms

• Atlas demand continues to outpace expectations

• Material contribution to Poly Pro already this quarter

• Encouraging number of engagements with brands  

• Extremely successful ITMA Barcelona

• Presto launched, with phenomenal feedback from fashion and home décor brands 

• Kornit Konnect introduced, game-changer cloud software analytics platform 

STRONG FINISH TO H1 2019 REMOVING INDUSTRY 
BARRIERS AND ENTERING 
ADJACENT MARKETS
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• Focused execution on GTM across regions 

• Very strong quarter in North America, following first full quarter of direct sales model 

• North American strategic accounts activity continues to grow fast 

• Another solid quarter for EMEA; strong 2nd half pipeline; continued investment in scaling GTM infrastructure

• Investment in APAC yields another quarter of significant YOY growth 

• Customer empowerment service strategy implementation progressing

• Well received by customers

• Very strong YOY performance on services revenues

EXPANDING OUR GTM AND SERVICES
MAXIMIZING SYSTEM UTILIZATION



| © All rights reserved Kornit Digital 20188 | © All rights reserved Kornit Digital 20198

TEAM AND FOCUSED EXECUTION 

• We continue onboarding key industry talents across customer facing functions:

• Hiring will remain elevated for H2 2019 and will moderate in 2020

• Very well positioned to invest for future growth while generating attractive 

margins:

• Demonstrated in 2nd quarter Non-GAAP operating margin

• Successful public offering:

• Strengthens balance sheet by approximately USD $130 million of cash

• Allows execution of inorganic opportunities and ensures strategic position as we build and expand our 

solutions for the world’s leading brands
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DELIVERED ON OUR H1 2019 GOALS 

• Launched numerous new products

• Engaged with leading brands

• Executed regional GTM strategies

• Scaled global operations 

• Drove top line growth and profitability

Well positioned to deliver on our goals for the 2nd half of the year
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Q2 2019 
FINANCIAL OVERVIEW

GUY AVIDAN
CFO
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FINANCIAL RESULTS

Q2-18 Q2-19 YoY Change Q2-18 Q2-19 YoY Change

Total Revenue $35.9 $43.9 22.3% $35.9 $43.9 22.3%

Gross Profit $17.4 $18.7 $1.3 $17.6 $20.2 $2.6

% Margin 48.6% 42.5% 49.2% 45.9%

Operating Income (Loss) $1.6 -$0.2 -$1.8 $3.2 $2.7 -$0.5

% Margin 4.5% -0.4% 8.8% 6.2%

Tax Expenses (Benefit) $0.1 -$0.1 -$0.2 $0.2 $0.6 $0.4

Net Income $1.8 $0.5 -$1.3 $3.2 $2.9 -$0.3

% Margin 4.9% 1.0% 9.0% 6.5%

Diluted EPS $0.05 $0.01 -$0.04 $0.09 $0.08 -$0.01

Diluted Shares (M) 34.3 36.0 4.8% 35.3 37.5 6.2%

GAAP Non-GAAP
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• Quarterly Non-GAAP revenues of $43.9 million vs. 

$35.9 million in prior year, 22.3% YoY increase; 

15.0% QoQ increase

• The 2 largest customers accounted for 8.5% and 

4.8% of revenues Vs. 23.9% and 9.9% in previous 

year

• 10 largest accounts represented 41.8% of revenues 

Vs. 55.2% in the previous year

QUARTERLY REVENUES

Geographic Split Q2-18 Q2-19

Americas 50% 57%

EMEA 39% 30%

Asia Pacific 11% 13%

Total 100% 100%
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• Quarterly Non-GAAP gross margins of 45.9%*, 

decreased from 49.2%  in Q2 2018

• Operating expenses of $17.5 million, up 20.6% YoY

• Headcount as of Jun 30th : 484 employees

QUARTERLY GROSS MARGIN AND OPEX

* Mainly due to Warrant impact of 282 basis point.

Q2-18 Q2-19

R&D 14.2% 11.3%

S&M 16.3% 19.8%

G&A 9.8% 8.6%
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Q2/18 Q2/19

• Non-GAAP Operating Income : $3.2M $2.7M

• Non-GAAP Net Income          : $3.2M $2.9M

• Non-GAAP diluted EPS : $0.09 $0.08

• GAAP Net Income          :             $1.8M $0.5M

• GAAP diluted EPS : $0.05 $0.01

• Adjusted EBITA : $5.5M $6.1M

QUARTERLY P&L KPI
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CF From Operating activity

QUARTERLY BALANCE SHEET AND CF

Q2-18 Q1-19 Q2-19

 Cash, Cash Equivalents, ST 

deposits and MS 102.7 124.3 250.1 

Accounts Receivables 33.2   26.0   34.1   

Inventory 25.1   34.9   34.9   

Trade Payable 10.0   19.3   20.9   
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• Expected revenue between $47 million to $51 million

• Non-GAAP operating income expected to be between 14.0% to 17.0% of 

revenue

• Since we currently can't predict the non-cash impact of the warrants, we assume 

zero impact on revenue and operating margin

Q3 2019 GUIDANCE
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QUARTERLY WARRANTS IMPACT
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WARRANTS IMPACT AND VESTING

*    Revenue recognition base impact

**   Collection base  impact
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AMAZON WARRANTS AGREEMENT

• 2,932,176 warrants to purchase ordinary shares of the Company at an exercise price of $13.04 were issued to 

Amazon as a customer incentive. The warrants are subject to vesting as a function of payments for purchased 

products and services of up to $150 million  beginning on May 1, 2016, with the shares vesting incrementally 

each time Amazon makes a payment totaling $5 million to the Company. As of June 31, 2019, 1,197,294 

warrants are exercisable.

• The Company utilizes a Monte Carlo simulation approach to estimate the fair value of the warrants. The 

Company recognized a reduction to revenues of  $2.4M during the quarter ended June 30, 2019.

• Implemented according to Accounting Standards (ASC) 260 The dilutive effect of outstanding warrants are 

reflected in diluted EPS by application of the treasury stock method. The incremental shares  are included in the 

denominator of the diluted EPS computation,  as of  June 30th there are approximately 0.6M shares out of 

approximately 37.5M.
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THANK YOU

CREATE A WORLD WHERE EVERYBODY CAN 
BOND, DESIGN AND EXPRESS THEIR IDENTITIES, 
ONE IMPRESSION AT A TIME
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