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Disclaimer

This presentation contains forward-looking statements within the meaning of U.S. Securities laws. All statements other than statements of historical fact contained in this
presentation are forward-looking statements. In some cases, you can identify forward-looking statements by terminology such as “may,” “will,” “should,” “expects,” “plans,”
“anticipates,” “believes,” “estimates,” “predicts,” “potential” or “continue” or the negative of these terms or other comparable terminology. These statements reflect our current
views with respect to future events and are subject to known and unknown risks, uncertainties and other factors that may cause our or our industry’s actual results, levels of
activity, performance or achievements to be materially different from those anticipated by the forward-looking statements. Although we believe that the expectations reflected in
the forward-looking statements are reasonable, we cannot guarantee that future results, levels of activity, performance or events or circumstances described in the presentation
will occur or be achieved. You should read the Company’s prospectus from its initial public offering, including the Risk Factors set forth therein completely and with the
understanding that our actual future results may be materially different from what we expect. Except as required by law, we undertake no obligation to update or revise any of the
forward-looking statements, whether as a result of new information, future events or otherwise, after the date of this presentation.

In addition to U.S. GAAP financials, this presentation includes certain non-GAAP financial measures. These non-GAAP financial measures are in addition to, and not a substitute for
or superior to, measures of financial performance prepared in accordance with U.S. GAAP.

This presentation contains statistical data that we obtained from industry publications and reports generated by third parties. Although we believe that the publications and
reports are reliable, we have not independently verified this statistical data.

Kornit, Kornit Digital, the K logo, NeoPigment are trademarks of Kornit Digital Ltd. All other trademarks are the property of their respective owners and are used for reference
purposes only. Such use should not be construed as an endorsement of our products or services.
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Gabi Seligsohn
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CFO
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Continuing growth combined with meaningful transitions

= Revenues of $24 million representing a 12.6% increase over the prior year
= SPSl deal closing had a one time effect on revenues
= Absent this factor reported revenues would have come in toward high end of guidance
= Despite revenues being on the lower side, non GAAP GM increased 187 basis points to 49.5%
= Operating profit of 4% at mid point of our guidance

Early signs of web to print ramp up in the US
= Trend expected to strengthen significantly during H2/16

Major management changes
= Very successful onboarding of Executive VP Global Business and new CTO

= Measures allow us to combine strong leadership in customer facing organization and the creation of
an innovative long term product roadmap

Acquisition of SPSI’s assets to deepen market reach in US and expand SAM to screen printers
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= Open house events generate customer traction

= Allegro open house events at three largest offices generate
new business and deeper understanding of market needs

= Vulcan open house attended by 10 customers

= Vulcan evaluations progress — over 70,000 sellable garments

printed

= Customer feedback during evaluation period has been hugely
beneficial to product offering towards general availability
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= 72% of revenues during the second quarter came from our 10
largest customers

= Recent study shows that large accounts consume five times more
ink on average than small and medium players

= With this in mind, we see an increased need to develop deep direct
relationships with some customers

= At the same time adding new customers is critical
= Relying on an expansive network of partners and our own sales people
combined with 40 DTG demonstration centers running our systems
around the world

= QOur 3 demo sites for Allegro as well as customers willing to host
demos are key to growing that business as well
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= Third quarter and rest of the year outlook look favorable
—

= As previously communicated, we are expecting a very strong second half

= Strength comes from:
= Multiple large accounts ramping up in US and some in EU
= Significant revenues from Vulcan as it crosses general availability milestone

= Increased momentum with Allegro

= System upgrades
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— June Quarter Financial Results

—

Quarterly revenues of $24 million VS. $21.3 in prior year, 12.6% YoY increase

Quarterly non-GAAP gross margins of 49.5%, Increase from 47.6% in Q2 2015

Operating expenses of $10.9 million, up 47.5% YoY
= Research and Development: 16.8% of revenues

= Sales & Marketing: 17.3% of revenues

S$66.2M cash balance at end of Q2

Single major customer accounted for 35% of our revenue.
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= June Quarter — Geographic distribution

—

Americas 67%
EMEA 23%
Asia Pacific 10%
Total 100%

Confidential. Copyright Kornit Digital 2014. All Rights Reserved.

& E.% Kornit Digital
g) bonding matgt lllll



— June Quarter — COGS & OPEX

R

= Non GAAP Gross margin of 49.5% in Q2/16 vs. 47.6 % in Q2/15, and vs
48.7% Q1/16.

= R&D expenses: 16.8% of sales in Q2/16 vs. 11.9% in Q2/15

= Sales and Marketing expense: 17.3% of sales in Q2/16 vs. 14.9% in
Q2/15

= G&A expenses: 11.4% of sales in Q2/16 vs. 7.9% in Q2/15

= Headcount as of June 30 was 374 employees
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— (3’ 2016 Guidance

—

= Expected revenues between $27.1 million to $30.7 million

= Non GAAP Operating income expected to be between 6.7%
to 12.3% of revenues

= End of quarter share count expected to be approximately
32.5M
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